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Discover the Turkish markets


http://www.eraiturkey.com/

Geographical data

e Capital: Ankara - Istanbul

* 3 main economic and
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- International Boundary

Province Boundary
National Capital

e Surface area: 783,562 km? 81

provinces, 7 regions, 957 districts.

is the
economic capital of the country.

industrial
areas: Marmara (Istanbul, Bursa,
Kocaeli), Ankara and lzmir regions.

* 3 hours from Paris, Moscow, and

Iran, Turkey is located at the
crossroads of 4 cultures: European,
Russian, Iranian and Arab.
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Socio-cultural data

* Democratic and secular Republic since 1923.
e Liberal economy since 1980.

e Population: more than 80 million inhabitants, about 20% has
a European purchasing power.

 Heterogeneous population, more than 70 ethnic groups,
about 5 million Turks have immigrated to Western Europe.

* Languages spoken Turkish, Kurdish, English, German, French
(business), 60% of the population under 35 years of age,
(average age is 31 years).

* 90% of the population is urban (metropolises and cities).
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Economic Data
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GROWTH

Economic growth of 1.6% in the third
guarter of 2018.

Le taux de croissance annuel de la Turquie depuis 2010

=

MONETARY MEASURES

GDP of USS851 billion in 2017, which
was USS$236 billion in 2002.

Public debt is 26.5% of GDP in 2017,
which was 61.4% in 2002.
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FOREIGN TRADE apel 3 3)lke N0V s ol
An institutionalized economy supported by
$180 billion in FDI over the past 14 years.

* Imports: USS234 billion (2017)

* Exports: 157 billion US dollars (2017)
(+10.22)

RANKINGS

= 17th largest economy in the world and
6th largest in the EU.

= 15th largest importer in the world.

= 20th largest exporter in the world.

=  15th in the world for most attractive
countries (OECD).

Making your business in Turkey a success
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Economic Data

A REGIONAL HUB

Turkey, an intercontinental bridge, offers access to many markets
within a 5-hour flight time.
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MANY MULTINATIONALS HAVE

EUROPEAN REGION

for Turkey

CHOSEN TURKEY AS THEIR HUB

@% 90 countries managed from Turkey

Eurasia & Africa

B Microsoft

79 countries managed from Turkey

Middle East and Africa

67 countries managed from Turkey
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Europe

Middle East and Africa

20 countries managed from Turkey

Caucasus, Central Asia and Eastern
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+15% more imports

A rapidly expanding region with abundant

resources and major development needs.
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Customs union with

the EU and
agreements with
more than 25
countries

One of the Dbest

logistics performance
indicators with
efficient transport
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The general SWOT analysis of the Turkish market
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* Qualified and affordable labor: very well-trained engineers
who are more affordable than in Europe.

Important underground market. mist e Sl )
Legislative gaps in counterfeiting. L s st oM -y

* Ability to adapt to demand and reactivity of the Turkish e Soaring competition from China. o ey Ll
companies. e Too long payment terms. ot cdby balps =Y
* Geographical location: link between Europe and Asia. Vgl
* Re-export platform: geographical proximity to France and
Asia.

e Quality of manufactured products (in compliance with
European standards).

e Customs agreements with the EU since 1996. 20% of the
population has European purchasing power.

* Young and urban population. Flexibility of sectors and
country.

* High-performance partnerships on auto/aero/agro, etc.

(]
Making your business in Turkey a success €I'Q.] e

in Turkey



10 Good reasons to choose Turkey
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1.An economic success despite the
economic and political crises.

2.A large, young and innovative
population constituting a large
market.

3. A qualified and competitive
workforce in terms of cost.

4 A liberal and reformist investment

climate offering equal rights to
foreign investors.
5. Recent  and developing
infrastructures.

o
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6.A central geographical location on the East-
West and North-South axes constituting an
industrial and commercial hub.

7.A strategic energy corridor and terminal
for Europe.

8. Trade facilitated through the Customs
Union with the EU since 1996.

9. Reduced and incentives for

investors.

taxes

10. A large domestic market with growing
sectors and significant needs.

Making your business in Turkey a success

PSS bl cube
9 X T B by
had S &S gy~ Jled
o S5y gyl g e
3Pl Akl g jenSoam

Lol sly STyl

Gkl o)ks
o s SpeS
b3l b aoblyeds
Jw 5 L)l
5 Sl talsNaas
wlopunlyy b 3o
s bglis
b Jisuld, L S5

g bB slajls
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Automotive

17th largest producer in the world / 1st in Europe

9 R&D centers support not only local operations, but also
operations in other plants of the parent companies.

* Ford Otosan's R&D department is one of the 3 largest
centers in the world.

* Bursa R&D center is the only Fiat center outside of Italy
serving the European market.

e Courier, Ford's new light commercial vehicle, the Yenikdy
plant is the only production center in the world.

* Toyota's C-HR hybrid is produced in Turkey for global
markets.

* Daimler R&D isthe competence center of some parties
and has a global responsibility.

*  With more than 40,000 employees, automotive equipment
manufacturers are one of the largest employers in the
manufacturing sector.
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6th largest producer in the world, 2nd largest in
Eg;%pe, more than 9 million tons of production in

e Growth of more than 10% over the last 10 years.

* Annual production of 4.9 million tons.

* + More than 5,000 companies, 77% of these companies are
plastic processors.

e 113 companies with foreign capital.
* Progressive adoption of European standards.

* Production in 2011: around 7 million tons (+13-15%
compared to 2010).

* Type of products: packaging, profiles, plastic injection for
the automotive industry.

* Turkey ranks 3rd in Europe in terms of production capacity
after Germany and Italy.

* Turkish plastics industry holds 1.6% of the world market.
e Growth of more than 10% over the last 10 years.

* The agri-food sector consumes 50% of the total packaging
production.
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Information & Technology

Information and Communication Technology
Sector TL billion in 2016

Size of the sector

94,3

29,6

64,7

Services

Materiels




Agri-food industry

-

1 of the 8 countries in the world to be self-sufficient

* No.1 producer in the Middle East region and among the
world's leading agricultural producers

* About 20% of the total Turkish GDP is dedicated to this
sector

* 4th largest producer of pasta, tomatoes, 6th largest tea
producer in the world

* Need for adapted equipment and machines related to the
transformation of raw products, packaging....
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‘Electronic equipment &
household appliances (WEEE)

B o

* Electronic components, durable capital goods,
professional and industrial equipment.

* Import of tubes, circuit elements, printed circuits,
coils, transformers, acoustic elements.

* Very dynamic ICT market: young and urbanized
population.

* The main advantage of the sector: production and
re-export platform.




Pharmaceuticals & Health

In the 16th place among global pharmaceutical manufacturers and
6th in the European market, after Germany, France, the United
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* The production of medicines in Turkey corresponds to 80% of market
demand.

* Aleading destination for medical tourism.
e 521,000 medical tourists / turnover of USD 2.5 billion.

Objectives 2023: 2 Millions of patients and 20 Billion USD turnover, an
easily accessible and attractive market for European companies with
many city hospital projects requiring significant investment in
equipment.

A restructured health system:

* Budget for "care expenses" doubled in 10 years, =
O 9 A8 pd  Jliw Lo OUKl g (5! dows (i “.%

* Better coverage,

* Expanded and modern hospital facilities

B
* Equipment: the largest market in the region (USD 2.2 billion). A
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The transport and logistics sector in Turkey is
one of the fastest growing sectors in the
country.

* Its value has tripled since 2002, with an average annual
growth rate of 20%.

* Turkey has doubled its transport investment budget from v = ' ﬁ
20% to 40% over the last decade. - ' | ' A

The Turkish government should make it possible to achieve
the following objectives by 2023:

* The volume of foreign trade is expected to reach $1,100
billion, with exports of $500 billion and imports of $600
billion.

e GDP will reach S2 trillion.
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Construction s

Continuous and dynamic growth of the sector
+10% CAGR over the last decade

Large-scale urban projects

Broad urban renewal policy associated with infrastructure development
3rd largest manufacturer in the world after the United States and China.

4th largest cement producer in the world and 2nd in Europe

23 Turkish companies included in the "List of the world's 225 leading
construction companies".

* High demand for construction materials and equipment
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e Rapid urbanization of the country, migration to major cities 55 ansSy J i e

* Industrialization, modernization and extension of road and urban b bsye 52 (gibogs 0355 Canlw V/
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Energy & Natural Resources

One of the fastest growing energy markets 3 P Sl 2 48 sle €5 el e b
Yy Jlo U gt yobo & Jho j3 /5 10y o i
Growth forecasts: 6% / year on average until 2023 VA e S o 8 G L
VoVY Jlo 3 7Y B iyl (Bpan pad Sialsy s
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* Turkey's main purchasing item . p L o '
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e Energy bill: - 30% in 2015
Beneficial natural resources and climate
High potential for the development of renewable energies

Turkey's annual primary energy consumption over the past 25 years has
increased from 55 million tons of oil equivalent to 155 million tons.

The incentives offered to investors in the fields of hydroelectric power, wind
power, solar power, natural gas, bioenergy and geothermal energy are as
follows:
03938l gyl 1 Sldle I cudles V'
* Exemption from VAT (S S e ¥
(£F+) Sl jials v
¢ Jlo Vi Lyl daw pie Cudlas V1
 Tax reduction (40%) AV b (Sloge s v

* Customs exemption

e SSI Premium Employer share (7 years)

* Interest support (max. 700,000 TL)



Environment & Recycling

Turkey is expected to invest between €7 billion and €9 billion in
the waste management and recycling sector in the short term.

The State is preparing to provide various forms of support to
local and foreign investors: value-added tax, customs duties,
investment allowances, interest rate subsidies, tax reductions.

e 74 million inhabitants and more than 70% live in urban
areas.

* Strong population, economic and industrial growth explain
the evolution of the composition and volume of waste over
the past twenty years.

* Research and investment in the renewable energy sector:
wind, solar, hydro and bioenergy. Geothermal energy is one
of the sectors with a big potential.

* Liberalization of electricity production by private individuals
since 20009.

suez GJEXITCOM

ready for the resource revolution recycling for future
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Maritime

A developed maritime industry
* Shipbuilding and 1st mode of freight transport
* 2nd country of sailors; 13th largest maritime fleet in the world

A fleet of 145 construction & maintenance sites
Reorientation of production towards so-called "special" vessels

Competitive Turkish companies with a wide-range of products
and services

* 6thlargest bulk carrier producer

* 5th of oil tankers

* 3rdof yachts

Strengths & Opportunities

 Manpower and young qualified engineers

* Competitive companies

* Different positioning of the main ones

* Asian competitors (China, Japan, Korea)

* Diversified offer

* Enhancement of French know-how in Turkey
* Export of high value products and equipment
e Partnerships with Turkish companies

e Outsourcing of its production

e

zli"l" x"‘
i -.---Iﬂl D)

S ‘ i
Mﬂl& ||l|m|]Lom I mr,m{ ! il

'l"x\

- "

N
1 Ml -
U0 OB gl peedd juw )Ulgle dlaad )0 joulS peegd ¢ (gl (S O Al drwgl o)D) Caio ()b 4S5 oS
Sl 9 RSS9 i ohag Calio Gl ¢ ()RS g Lo g cdle ol WO I JSitie S ¢ e S
cdﬁdlékj)ﬁ&)ﬁ Yo Ouiia) :‘“(.)JD‘(o

s sl 02235 (05 (0l3 e02) (ool (12)98S By (5 ol 9 485 Cpge (b Cunge

Clple b awild jodS 4 ol wdige &8 Gledd jodo O gpdn 2b)d Calo wd Cuje I oolatwl |

sl 03)5 T8 ()l 9 9 455 sl S8 b S 5 Vo pwoige BB (3))) b Sl 9 Y gasme

- "



Tourism & Hotels

6th largest tourist destination in the world
(Istanbul: 2nd) LV s 6sloms gomd o 40 (6,583,5 yialS 3539 b

2= 36 Millions of visitors including 50% European Jlo 3 4S5 (sl Gy jre otiag (528 Slass
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Despite a decline in 2016 in summer tourism,

+200% compared to 2002 driven by the Middle
East and the attraction of medical tourism
persists

Objectives 2023: 50 million visitors

' . 10 555035 Blaal
Turnover: USD 50 billion YTy s
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Beach, geothermal, golf... PR
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A country rich in natural resources
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The Turkish Business World

There are about 1000 holding companies / Large Groups in
Turkey: 1 holding company out of 4 is located in Anatolia.

* More than 600,000 companies of which 58,000 are with
foreign capital.

* 95% of the Turkish economic structure is composed of
family-run companies (95% of micro SMEs, 3% of small
businesses and 2% of medium-sized companies). These
companies account for 80% of all the employment in
Turkey).

They are relatively young. 72% of SMEs were created after

1990: still the first generation is in power.
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Advice and keys to entering the Turkish market

Turks are used to living with:
* economic crises,
* earthquakes,
* traffic jams especially in big cities,
* changes in law, regulations overnight...

@

This situation makes it possible to be flexible, practical and even pragmatic... for individuals and companies alike.
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